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During the 2020/21 financial year, what was the trend for questions that have most impact on, or statistically drive, overall satisfaction?

Increasing impact on overall satisfaction based on current survey
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Overall Customer Satisfaction Dashboard
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In the last 12 months, what was the trend for questions that have most impact on, or statistically drive, overall satisfaction?
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New Lettings Satisfaction Dashboard

Customer Experience through the Lettings Process
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In the last quarter, what were the themes of

customer comments?
information organised

In the last six months, what were the top customer
comment themes?
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