Overall Customer Satisfaction Dashboard thrive

homes

Overall Satisfaction Customer Engagement Areas to Watch — least improved
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In the last 12 months, what was the trend for questions that have most impact on, or statistically drive, overall satisfaction?

Increasing impact on overall satisfaction based on current survey
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inspiring clarity

Period: 1 January 2019 — 31 December 2019 | Customers surveyed 802 @ IFF Research ‘ Voluntas
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Overall Satisfaction Customer Experience Areas to Watch — least improved
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In the last 12 months, what was the trend for questions that have most impact on, or statistically drive, overall satisfaction?

Increasing impact on overall satisfaction based on current survey
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Period: 1 January 2019 — 31 December 2019 | Customers surveyed 1046 @ IFFResearch | Voluntas
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Customer Experience through the Lettings Process Areas to Watch — reduction between Q1-Q2 & Q1-Q3
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